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[bookmark: _GoBack]Discussion Questions
	Communication is the process of sending and receiving information through various channels. People need to communicate effectively because it promotes motivation as people understand their roles. Effective communication acts as a reliable source of information that helps people make smart decisions that lead to the achievement of goals and objectives.  Effective communication also boosts socialization, where people exchange ideas leading to the improvement of the company as well as build teamwork. Where reliable connection is involved, the controlling process becomes easy, for example, in learning the workers' behaviors and directing them in a manner that benefits them and the company. Thus, communication ensures that the parties involved understand their roles and work together, leading to growth and development.
	Professional communication is the acts of talking, listening, and sending messages in and out of an organization, either face to face or electronically. One is said to communicate professionally if they ask for feedback.  They request the audience to offer input, which makes them identify their strengths and weaknesses in communication and ensure improvement. Professional communication is also evident where one learns from others, which helps them acquire better communication skills. Again, professional communication is indicated by active listening, where one gives people time to air their opinions without interruption. While doing this, observing the non-verbal cues such as body language is necessary as it helps one understand people and avoid judging.
	The communication process model consists of the sender, channel and receiver. The sender creates the message to be conveyed via the channel while the receiver decodes the message sent and offers feedback.  The model insists that in this process, noise should be minimized and the sender ought to ensure that the intended message reaches the receiver. The noise would be encountered either physiologically or physically, in which the sender should be careful while selecting the channel for the process to be smooth. With increased social media usage, nature of business communication has changed.  For example, it has empowered the buyers, as they have the chance to offer feedback. The advancement has forced companies to invest in better customer service to remain in the market. Besides, companies have to select the most suitable channels so that the message sent to buyers is not distorted.
	Ethics refers to moral principles that control one's behavior while engaging in different activities. The difference between ethical dilemmas and lapse is that in a dilemma, there are two or more acceptable but different alternatives. In this case, mental conflict is experienced as choosing one option could affect the other. An ethical lapse, on the other hand, refers to where the most suitable option goes against what is considered right or against the law. In making moral communication choices, there should be the establishment of facts in the case, assess whether the issue is legal or ethically related, point out options and consequences, evaluate them, select the appropriate one and implement the decision made.
	Cultural diversity affects business communication, as it increases the importance of having cultural knowledge and understanding to maintain effective communication. In ensuring effective communication across cultures, businesses should retain etiquette, avoid using slang, keep the communication simple, ensure turn-taking as well as avoid closed questions. Apart from that, organizations should understand people's beliefs, customs, and behaviors for smooth interaction with them.

